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L S. 4 Prerequisites
hours| cr.
Code Subjects Ic | pr | |refcr]lc| pr rejcrjlc|pr]l|relcrflc|pr| | |re]cr
A Knowledge of economics and social sciences 26| 28] 5]9]0 161 6] 6 12)0jo0fo 0Jo]ofo 0 Subject
1. GKXET1AMNF _ [Economic theories 4 41 21 21 0)e|4
2. GIXDM2AMNF  [Decision Theory and Methods 4 4 21 2 el 4
3. GIXBE1AMNF Business economics 3 4] 11 21 0)e|4
4. GMXSM2AMNF [Strategic management 4 4 21 2 el 4
5. GKEDF2AMNF [Business- and Digital Finance 4 4 21 2 m| 4
6. GMERM1AMNF [Research methodology 3 4] 0 31 0|m|4
7. GMECR1AMNF |CRM and database management 4 4] 2 2 O|m| 4
B Professonal subjects 40 41 41 3| O 6| 6 12 6] 6 |0 12} 4] 5|0 9
8. GUEAM2AMNF |Applied market research 4 4 21 2 m| 4
9. GUECB1AMNF _[Consumer and customer behaviour 4 41 21 21 0|m|4
10. GKEML2AMNEF |Marketing logistics and supply chain management 4 4 2|1 2|0]e| 4
11. GUEPP2AMNEF |Product and price policy 5 5 2|1 3]|0]e|5
12. GUEBM1AMNF |Business- and marketingcommunication 4 4 2| 2|0|m| 4
13. GUEMS2AMNF |Marketing strategy planning in practice 4 4 2| 2 el 4
14. GKECL1AMNF |Corporate Law 3 4] 21 1|1 0)e|4
15. GUXIMIAMNF |International marketing 4 4 2| 2|0|m| 4
16. GUEDMI1AMNF |Digital marketing in practice 4 4 2| 2|0|m| 4
17. GUESB2AMNEF |Service and brand management 4 4 m| 4
C Knowledges of Innovation management 26 26141410 812 3 512| 3|0 5144 1|0 8
18. GMEIM1AMNF |Innovation management 4 41 2 Oflel|4
19. GUEINIAMNF |Innovation marketing 4 4] 21 2|1 0)e|4
20. GUEPD2AMNF |Product innovation and design 4 4 2|1 2|0]e| 4
21. GKEIP2AMNF Innovation project management 5 5 2| 3 m| 5
22. GKEFI2AMNF Financing innovation processes 4 4 2|1 2]|0]e| 4
23. GUECC1AMNEF |Crisis management and crisis communication 5 5 2|1 3]|0|e|5
Optional Subjects* 6 glo] o] o 0Jo] o0 oj1]21o 411210 4
24. G_V__1AMNF Optional Subject I. 3 4 1|12 |0|m| 4
25. G_V__2AMNF Optional Subject II. 3 4 1|12 |0|m| 4
26. GUDTH1AMNF [Thesis I. 0 7 0| 0f[O0|m] 7
27. GUDTH2AMNF  [Thesis II. 0 8 Ol O0fO0|m| 8 Thesis I.
28. Physical education I. 1 1 0] 1 t] 1
29. Physical education I. 1 1 O] 1foft]1
Total: 100| 120]13[16 | O 32|14 16 309 ]12]0 2919 |11]0 29
Great exam (g) 0 0 0 0 0
Examination (e) 13 5 3 1 4
Mid-term exam (m) 14 3 4 5 2
three-step assessment (t) 2 0 1 1 0
Total criterias 29 29 8 30 8 21 7 20 6
Closing Exam |Master course in Marketing cr Ic | pr| I |re
22
Complex topics
GUEINIAMNF |Innovation marketing 4 2 20| e
GKEIP2AMNF Innovation project management 5 2 30 fm
GKEML2AMNF |Marketing logistics and supply chain management 4 2 20| e
GUEAP2AMNEF | Applied market research 4 2 210 m
GUETA2AMNF |Product and price policy 5 2 31]0]e
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